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Our Vision:

A global business community that is fully contributing its
assets, skills, influence & reach to make a healthier world
for employees, their families and their communities.

Our Mission:
To leverage the power and resources of the business
community for positive impact on global health challenges.
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An Extensive Network Mobilized to Improve
Health Outcomes
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GBCHealth-Coordinated Malaria Platforms
Focal Point for the Private Sector
Delegation (PSD) to The Global
Fund and Private Sector
Constituency (PSC) to the Roll Back
Malaria Partnership

Coordinates and supports the
Private Sector voice and
perspective to The Global Fund
and Roll Back Malaria, providing
constituency members the ability
actively engage in policy and
strategy matters presented to the
Boards of both institutions.
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Corporate Alliance on Malaria in Africa
•

Coalition of companies companies from
a variety of industries with business
interests in Africa

•

10-years of mobilizing business action
on malaria
−

−
−

−

−

Providing advisory support to over 40
companies in the development and scale-up
of workplace and community initiatives
Supporting country capacity building by
mobilizing business contributions
Establishing multi-country and multi-sector
partnerships to increase the scale and impact
of malaria control initiatives
Creating evidence-based tools to help
companies develop and manage workplace
and community malaria programs
Providing a platform for companies to dive
deeper into countries of joint interest
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Establishing a 2-Year Workplan for Nigeria
•

Nigeria is key to achieving global
malaria goals
−
−
−
−

•

97% of population at risk
20% of childhood deaths, 25%
of infant deaths
60% of outpatient visits
Est. annual GDP loss of USD 1.1
billion

Nigeria is a major economic hub
−
−

Increase in GDP during the past
decade
Growing class of business
philanthropists

“The contribution of the
Private Sector is
acknowledged and highly
valued, but we need to be
more coordinated and
align with national
priorities to fast track
progress” – Dr. Nnenna
Ezeigwe, NMCP
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Establishing a 2-Year Workplan for Nigeria
CAMA’s mission in Nigeria is to guide and
mobilize the private sector in support of the
NMSP to increase coordination and lead to
faster attainment of better health outcomes
−

−
−
−

Building awareness for the need
and opportunities for private sector
involvement
Assessing current contributions
being made by business in-country
Providing visibility for companies
currently taking action
Identifying high-impact
partnerships where business
expertise and resources can make
serious impact
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CAMA Priorities: Fostering an Environment
Supportive of Private Sector Engagement
•

Opportunities to engage with the NMEP and key
implementers/donors
−

•

Business-to-business learning—sharing best practices
−

•

CAMA-driven activities & partnerships

Closing the funding gap
−

•

CAMA Forums

Multi-sector coordination and partnership
−

•

“Engaging the Private Sector to Eliminate Malaria in Nigeria”

Malaria to Zero Initiative

Understanding private sector engagement landscape
−

Nigeria mapping project
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“Engaging the Private Sector to Eliminate Malaria in
Nigeria”
Communications
•
•

•

Provide assistance with marketing,
communications, public education
Media, marketing and communications
firms are needed to embed educational
messages across media platforms
Elevate national dialogue about malaria

Capacity
•
•

Provide assistance on advocacy and
capacity building
Harness private sector strengths through
training programmes and information
exchanges

Information Technology
•
•

Provide IT support to improve
surveillance, HMS and data collection
IT experts can lend skills to support the
development, pilot and scaleup of new
digital tools to analyze and respond to
surveillance data

Direct Funding
•
•

Provide direct funding to the NMSP
Direct monetary donations and expertise
to NMEP from local and international
donors would help significantly in filling
the funding gap

In-Kind Health Services
•
•

Provide in-kind health services
Provide health services and promote
malaria awareness among employee
groups

Malaria Commodities
•
•

Produce, subsidize or distribute
commodities
Providing subsidized anti-malarial
medication to rural populations, pregnant
women and children under-five to speed
up elimination
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Understanding Current Engagement
•

Companies are making a difference
−
−
−
−

•

Companies are protecting their employees
−
−

•

Investing over NGN 3.2 billion in health annually (~40%
supported malaria programming)
Protected 915,000 pregnant women and un-born children
with IPTp
Procured over 1 million RDTs
Distributed over 13 million ITNS

Particularly in extractives/manufacturing
Increased LLIN use, decreased cases, reduced
absenteeism

The majority of investments are made in prevention
−

Majority of companies ranked prevention efforts as priority

•

Investments go beyond cash contributions

•

Concentration of investments is more closely
correlated to areas of industrialization, rather than
malaria prevalence
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Recommendations – For Companies
•

Invest more in states where
malaria prevalence is more
acute

•

Sharpen investments to focus
on intervention areas where
Nigeria’s performance lags

•

Leverage CEO power to
advocate for greater action

•

Measure impact and share
data
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Challenges (and Opportunities) to Increasing
Private Sector Engagement

•

Engaging at the state level

•

Connecting with the local
private sector

•

Exploring systems issues

•

Addressing business desire
for consulting and
implementing services

•

Formalizing clear and
transparent engagement with
the private sector
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Contact Us for More Information and Resources
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