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Analysis of the Factors Shaping the Lobbying
Behavior of Industry Associations

Scott Kennedy and Guosheng Deng
( Indiana University USA; Tsinghua University Beijing)

Abstract: This paper analyzes the results of a survey of national industry associations. The paper first describes
the general state of lobbying by industry associations and then analyzes the factors affecting their lobbying be—
havior. Results from empirical analysis show that the following factors have a prominent impact on lobby behav—
ior of trade associations: an association’s attitude towards lobbying the age of an association the autonomy of
an association and the representativeness of association; however an association’s size is not obviously correla—
ted with their lobbying behavior.
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